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PEST= (Political, Economic, Social, and technological)

SWOT= (strength, weaknesses, Opportunities, and Threats)
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Plan Pattern
Intended Realize
Strategy
Position Perspective
Ploy
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Having trouble
with weight control?

The Special K
Breakfast

¥ can help you reach

and hold the line

The Special K
Breakfast
Only 240 Calories
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Having trouble with
weight control?

The Special K Breakfast is for you. Only
8 240 calories. Good in protein. 99% fat-free.
Tastes fine, day after day.

Tt a perfect night for sparkirion the front swing
For love thats stll young
Still full of Snap! Crackle! Fop!

It's gonna be a great day. /M(g;,d
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: Give our best toyour family.

\

We do it all for you ﬁi‘ ceonare

You never
actually own a Patek Philippe.
You merely

look after It for the mext generation.

Candl (e A i) Al Cilagind

sl 53— aaiaall #) ph Calagiu) & el Y] jsal)




15

No Additives.
No Bull. :

YEAH, | HAVE
A TATTOOD
AND NO

YOU CAN'T
SEE IT
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THERE ARE
MORE THINGS
THAT BRING
US TOGETHER
THAN KEEP US
APART

v e

BRITISH AIRWAYS

The workds favourite airline

.

ol e Al haay e ) g5 0 sigd) dag pd Clagial

sl 53— aaiaall #) ph Calagiu) & el Y] jsal)




I A g

BRITISH AIRWAYS
The worlds favourite airline 47

oasid) cullid e sl s mdall J o g Cilagial B

THERE ARE
MORE THINGS
FTHAT BRING
US TOGETHER
THAN KEEP US
APART

BRITISH AIRWAYS
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Jive Star Burger
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We do it all for you

McDonald's
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Who says
, you can't
own the

future?
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WHAT KIND OF BUDGET CAN
YOU RUN A HONDA ON?
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(OFTALMOLOGIST)

BMW workshop, specialized medicine
for your vehicle.
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Elegance is an attitude
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You never actwally own

4 Parck Philippe.

You mcrely loak after it for

the nest generation,
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LISTERINE

Works fast and saves the day.
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ABSOLUT INTELLIGENCE.
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, mastercard.

For each goal scored
by Messi or Neymar Jr

10000 children will
receive a meal

Start Something Priceless
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“«Unless we teach a
child to read...

we hobble that

child for the
rest of his life.”

John Majar, Prisse Minisher - Consarvaties Purty Corburance. Fridoy. B Ocaber. 1993
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An open letter
to Mr. John Major
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What if they
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that took away
30% of your
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100% LEATHER,100% WATERPROOF.

IF YOU DON"T'BELIEVE US,
TAKE THEM FOR A SWIM.
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NOW! ELECTRIC TYPING AT LESS THAN
STANDARD OFFICE TYPEWRITER PRICE!

I”-;!;lll 1
T

AT LAST] POWER TYPING AT A FRICE
THAT EVERY BUSINESS CAN AFFORD!

= L o
Cold Power cleaning in
cold water.

The only thing that 2
Smith-Corona ciectric rorvasie rypewniter shrinks and fades is your utility bill.
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Av1s is only No.2
in rent a cars.
So why go with us?

We try harder.

(When you're not the biggest,
you have to,)

We just can’t afford dirty ash-
trays. Or half-empty gas tanks. Or
worn wipers. Or unwashed cars.
* Orlow tires. Or anything less than
scat-adjusters tlu! adjust. Heaters that heat. Defrost-
ers that defrost.

Obviously, the thing we try hardest for is just to be
nice, To start you out right with a new car, like a lively,
super-torque Ford, and a pleasant smile. To know, say,
where you get a good pastrami sandwich in Duluth.

Why?

Because we can't afford to take you for granted.

Go with us next time.

The line at our counter is shorter.
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[ VISIT
BRITAIN

ON A BuDGETY

SALE sTARTS
TUESDAY
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VISIT

BRITAIN

ON A BuDGEY

SALE STARTS
TUESDAY

Al

1Y) (B O] 55 Y

- - '.'\
ol 52 Cilagil 3 sl ) Sl




AFL PLAYERS REQUIRE LIGHTNING REFLEXES, A FULL RANGE OF
DIRECTIONAL MOTION AND EYES IN THE BACK OF THEIR HEADS.

& TOYOTA

A PLAYER WILL COVER AN AVERAGE OF 12,18KHMS AT 7.33KM/H FOR AN
AVERAGE OF 90 MINUTES ON A BIGGER THAN AVERAGE PLAYING SURFACE.

G TOYOTA
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MILL A 100 0LL A FAMILY.
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t-wheel drive vs. | rear-wheel drive,
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Audi has created an all-wheel drive that
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GNI/Capita 2007 (US$) and
Hofstede Country Scores for 66 Countries

Country Abbreviation GNl/cap PDI [»)") MAS UAI LTO
Argentina ARG 12,990 49 46 56 86
Australia AUL 33,340 36 90 61 51 31
Austna AUT 38,090 " 55 79 70 31
Bangladesh BAN 0,370 80 20 55 60 40
Belgium BEL 35,110 65 75 54 94 38
Brazil BRA 9,370 69 38 49 76 65
Bulgaria BUL 11,180 70 30 40 85
Canada CAN 35,310 39 80 52 48 23
Chile CHL 12,590 63 23 28 86
China CHN 5,370 80 20 66 30 118
Croatia CRO 15,050 73 33 40 80
Czech Republic CZE 21,820 57 58 57 74 13
Colombia coL 6,640 67 13 64 80
Costa Rica cos 8,340 35 15 21 86
Denmark DEN 36,740 18 74 16 23 46
Ecuador ECA 7,040 78 8 63 67
Estonia EST 19,680 40 60 30 60
Finland FIN 35,270 33 63 26 59 41
France FRA 33,470 68 N 43 86 39
Germany GER 33,820 35 67 66 65 31
(Continued)
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290  GLOBAL MARKETING AND ADVERTISING

(Continued)

Cou_m:y% Abbaatlon GNl/cap PDI DV MAS UAI LTo
Greece GRE 32,520 60 35 57 112
Guatemala GUA 4,120 95 6 37 101

Hong Kong, China HOK 44,050 68 25 57 29 96
Hungary HUN 17,430 46 80 88 82 50
India IND 2,740 77 48 56 40 61
Indonesia IDO 3,580 78 14 46 48

Iran IRA 10,800 58 41 43 59

Ireland IRE 37,040 28 70 68 35 43
Israel ISR 25,930 13 54 47 81

Italy ITA 29,900 50 76 70 75 34
Jamaica JAM 2,720 45 39 68 13

Japan JPN 34,600 54 46 95 92 80
Korea, Rep. KOR 24,750 60 18 39 85 75
Latvia v 16,890 44 70 9 70 25
Lithuania ut 17,180 42 60 19 65 30
Malaysia MAL 13,570 104 26 50 36

Malta MLT 20,990 56 59 47 96

Mexico MEX 12,580 81 30 69 82
Morocco MOR 3,990 70 46 53 68
Netherlands NET 39,500 38 80 14 53 44
New Zealand NZL 26,340 22 79 58 49 30
Norway NOR 53,690 31 €9 8 50 44
Pakistan PAK 2,570 55 14 S0 70 0
Panama PAN 8,340 95 n B 86

Peru PER 7,240 64 16 42 87
Philippines PHI 3,730 94 32 64 a4 19
Poland POL 15,590 68 60 64 93 32
Portugal POR 20,640 63 27 31 104 30
Romania ROM 10,980 90 30 42 90

Russia RUS 14,400 93 39 36 95
Salvador SAL 4,840 66 19 40 94
Singapore SIN 48,520 74 20 48 8 48
Slovak Republic SLK 19,330 104 52 110 51

Slovenia S 26,640 n 27 19 88
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Country Abbreviation GNl/cap PDI IDV MAS UAI LTO

South Africa SAF 9,560 49 65 63 49
Spain SPA 30,110 57 51 42 86 19
Sweden SWE 35,840 31 71 5 29 33
Switzerland SWI 43,080 34 68 70 58 40
Taiwan TAI n.a. 58 17 45 69 87
Thailand THA 7,880 64 20 34 64 56
Turkey TUR 12,090 66 37 45 85
United Kingdom UK 34,370 35 89 66 35 25
United States USA 45,850 40 91 62 46 29
Uruguay URU 11,040 61 36 38 100
Venezuela VEN 11,920 81 12 73 76
Vietnam VIN 2,550 70 20 40 30 80

SOURCE: Hofstede (2001); Latvia and Lithuania: Huettinger, M. (2006) Cultural Dimensions in Business Life: Hofstede's
Indices for Latvia and Lithuania. Journal of Baltic Management. GNVcapita 2007 (at Purchasing Power Parity): World
Development Indicators database, Worldbank, July 1, 2008.
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Next we have some questions about Toyota vehicles, including Lexus vehicles
which are made by Toyota. Overall, do you believe it IS or is NOT safe to ride

in a Toyota vehicle?

B Safe Not safe
82 '/li/l
oz |
60% 53%
1% 36%
14%
All Americans Tovota owners Non-Toyota owners

USA Today/Gallup, Feb. 27-28, 2010
GALLUP
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As a result of Toyota’s recent problems have you lost confidence in Toyota

vehicles, or not?

B Yes, have lost confidence No, have not lost confidence
4%
o
61% 57%
35% ) 38%
. = .
All Americans Toyota owners Non-Toyota owners

USA Today/Gallup, Feb. 27-28, 2010
GALLUP
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Which applies to you -- you would not have considered buying or leasing a Toyota
vehicle before the recalls, you would have considered buying or leasing a Toyota
before the recent recalls, but no longer would, or you would still consider buying or
leasing a Toyota vehicle?

Based on those who plan to buy or lease a vehicle within the next three years

53%
29%
Would still consider Will no longer consider Would never have considered

USA Today/Gallup, Feb. 27-28, 2010
GALLUP
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Ratings of Automobile Industry, 2001-2010

B % Very/Somewhat positive % Very/Somewhat negative
59
52
45 46 44 42 46
39 38 29
T —, .
20 32 \/‘?6
26 % B | | i
19 19

2001 2002 2003 2004 2005 2006 2007 2008 2009 2010
GALLUP
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Ratings of Oil and Gas Industry, 2001-2010

B % Very/Somewhat positive % Very/Somewhat negative
77 76
62 & 63 63
54 58
44 43

2001 2002 2003 2004 2005 2006 2007 2008 2000 2010

GALLUP
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Preferences for Saving vs. Spending, April 2001-February 2010
Thinking about money for a moment, are you the type of person who -- [ROTATED: more enjoys

spending money (or who) more enjoys saving money]?

B % More enjoy saving % More enjoy spending
62
5958
53
48 5 o
45 . 45 4
40
7 35
2001 2002 2003 2004 2005 2006 2007 2008 2009 2010
GALLUP
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Consumer Spending and Saving Preferences, February 2010

More enjoy More enjoy
spending saving
Men 34% 62%
Women 35% 62%
18to 29 ‘ 43% 56%
30 to 49 38% 50%
50+ 20% 66%
East 32% 64%
Midwest 36% 60%
South ‘ 37% 60%
West 33% 64%
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Consumer Spending and Saving Preferences, February 2010

More enjoy More enjoy
spending saving
Less than $30,000 36% 62%
$30,000 to <$75.,000 35% 62%
$75,000+ ‘ 37% 61%
Married 1% 65%
Not married - 30% 57%
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Abortion ads
to heat up
election year
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scheduled to run through mid-January on 16
7 (Continued on Page 36)
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Which Soda Do You Prefer?

Tell us and get a complimentary

visa gift card'

)

CLICK HERE
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Topic 1

Top words Conditional proportion of words in topic
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WISDOM’17, August 2017, Halifax, Nova Scotia, Canada

Topic 4

Top words
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Conditional proportion of words in topic

Chick a bar to limit to the documents it represents

Topic Correlations

ciick a column labe! to sort; click a row for more about a topic Reset zoom
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Integrated operational planning, control and decision support

2] o

Real time B - T Data platforms
Real time sensor data to o O Integrated well governed
drive short interval control in execution, « « « « s e s e o o o ¢ data platforms support all processes

reduce variability, and shorten
planning cycles

and all time horizons

v e gleall Lale

........... Future
Future insight derived from
. historical analysis to improve planning,
O simulate the integrated supply chain,
and predict future outcomes,
using analytics and Al tools

. Y‘
Historical ......... .
Reporting and analysis of historical
data and insight gained from
analysing trends, patterns and

()U[JOVU.I] ties for improvement
learned from experience

gl

Digital mine nerve centre
Data driven insights drive improved
planning control and decision
support across the mining
value chain

Siiaall

Source: Deloitte’
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Six global trends interconnected by three
drivers of change

Emerging
markets
increase their
global power

Demographic Wl . ~
‘ / N\ Cleantech
tranzrc;frlri the £ ! A g:;::';:vi
global
advantage
workforce Drivers of change A\ ¢
/ 1. Demographic
shifts
2. Reshaped
global power |
\ structure
Rapid . Disruptive
technology innovation Global banking

innovation ] seeks recovery
creates a through
smart, mobile g \ transformation
world —
Governments ¢

enhance ties
with the
private sector
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Some key points
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Average GDP growth in
sub-Saharan Africa will be
a relatively strong 5.5% in
2011 and 2012.

FDl in the region is
expected to top US$40
billion in 2011.

An emerging middle class
represents a potentially
large consumer market.
Geographic distances and
cultural diversity are
significant, while
infrastructure is lagging.
Social and political
upheavals in some
countries may derail
progress in others.

» Despite its overvalued
currency and inflationary
pressures, Brazil is a
global market favorite.

» FDI in Brazil has nearly
doubled in the past four
years

» Major new investment
opportunities include
infrastructure, oil and gas,
alternative energy and iron
and steel works.

» The implementation of
International Financial
Reporting Standards is a
big move toward improved
corporate governance, but
tax complexity remains a
challenge.

» Despite strains to their

banking systems due to
the global economic crisis,
no Eastern European
country has come close to
sovereign default.

Eastern European
countries have had much
higher growth rates than
their Western European
counterparts, and they are
set to grow even faster in
the years ahead.
Businesses take note:
they may not grow quite
as fast as other emerging
markets, but this region is
now the home of upper
middle- income countries.

G 5all 50— aainall il Calagind b sl iy Sl




» The recent uprisings
provide a great
opportunity to lay the
foundation for a socially
inclusive growth agenda.

» Average real GDP growth
(excluding Libya) is
projected to reach 4.9% in
2011, up from 3.5% in
2010.

» The region has a dynamic
and young population,
vast natural resources
and access to key
markets.

» Skills mismatches and
tight labor market
regulations pose
challenges.

» Capital inflows are strong,

with FDI totaling about
US$85 billion in 2010.
GDP is poised to grow
about 5% a year over the
next few years.

The automotive and
electronics industries are
rising in importance in
Turkey’s export mix.
Possible admittance into
the European Union could
make Turkey a game-
changer.

>

Despite setbacks during
the recession, the
Russian economy, the
sixth largest in the world,
remains generally strong.
Russia’s main trading
partners include the
Netherlands, Italy,
Germany and China;
bilateral trade with India is
growing rapidly.

About 80 million middle-
income and lower-middle-
income consumers make
for a promising market.
Heavy reliance on energy
exports, bureaucracy and
rigid state controls on
foreign investment pose
challenges.

Numbers and Percentages of Various Social Media Content

o

Election & Date SMS Twitter & Photographs No. Voters Total
Facebook

April 2 postponed NASS 15,132 33,756 369 12,000 49,257
(33%) (61%)

April 9 National Assembly Election 94,592 40,016 534 60,000 135,142
(70%) (23%)

April 16 Presidential Election 33,460 130,426 463 65,000 164,349
(22%) (77%)

April 26 Gubernatorial 14,791 92,056 319 35,600 107,166
and State Assembly Elections (14%) (85%)

Total 157,975 296,254 1,685 70,000 455,914

Numbers for the April 2 election are low as
elections were cancelled at 12.00 noon before
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due to the perception of some northerners
that their preferred candidate, General Buhari,
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Top 10 Industries on Facebook by Follower Count
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Top 10 Industries on Twitter by Follower Count
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Top 10 Industries on Twitter by Posting Frequency
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Top 10 Industries on Twitter by Follower Count
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Top 10 Industries on LinkedIn by Follower Count
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Apparel & Fashion

e ;] LIinkedIn
AVERAGE FOLLOWERS 2,508,627 566,800 173,480 61,015
AVERAGE POSTS PER MONTH 154 200 146 42
AVERAGE INTERACTIONS PER POST 830 154 14,866 174
Architecture & Planning
Linked]
AVERAGE FOLLOWERS 44203 54127 254,944 31640
AVERAGE POSTS PER MONTH 90 105 62 34
AVERAGE INTERACTIONS PER POST 21 1 461 116
Arts & Crafts
Facebook Twitter Instagram Linkedin
AVERAGE FOLLOWERS 180,957 25742 267 570
AVERAGE POSTS PER MONTH 99 83 &7 76
AVERAGE INTERACTIONS PER POST 323 a 1269 1
Automotive
Facebook Twitter Instagram Inked!
AVERAGE FOLLOWERS 1.500677 197673 114,493 74,482
AVERAGE POSTS PER MONTH 105 81 70 20
AVERAGE INTERACTIONS PER POST 1493 14 7620 270
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News Headlines in 2025

Robots have entered our Big data has entered the
homes for personal use. w Zettabyte era.

3D printing is commonplace.
4D printing is gaining
mainstream acceptance .

Sensory devices guide our
everyday lives.

Mobile financial transactions I High Speed Rail to connect
are now in crypto-currencies. : A from China to Europe.

There are 6 million
autonomous cars in Europe
and North America.

Summer Sale: Low-cost
holidays in space.

M82C-MT FROST @& SULLIVAN :
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The Mega Trend Matrix

Understanding Implications of Key Mega Trends on Global Economy

Mega Trend Matrix, Global, 2025

=
2 Infrastructure Connectivity
T Development and
Convergence ﬁ
1 Qm
LY
g = @ *ﬁ Urbanization
] f
w
] New Business ¢ (@) 4
2 Models Economic Social
] Trends Bricks and Trends [
o oo Clicks
g [ J (]
bt o*o =
o {J °
a \-— Innovating LA ( .) Health,
£ to Zero Smart is Futureof ~ Wellness, and
S ﬂ(l;er:eenw E— Mobility Well-Being
§ Energy
o
1)
o
2
)
—l L.
Low Degree of Certainty High

Note: The size of the bubble represents the scale of opportunity within each Mega Trend.
These Mega Trends have been plotted based on quantitative and qualitative reasoning

Source: Frost & Sullivan Analysis

M82C-MT

FROST ¢&

SULLIVAN 4
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Implication: Connectivity Is Pushing Convergence
Connectivity will Accelerate Convergence of Industries, Products, Technologies and Competition

Space Industry Solar Industry Space Based Solar
Power

" INDUSTRIES —
[}

Unmanned Technology Autonomous Cars
+ | se—

d—T
Building Technologies Smart Automation Smart Home Hubs

=g - B

Image Source:: ‘Creative Commons and Dreamstime. Source: Frost & Sullivan analysis

M82C-MT FROST & SULLIVAN n
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Smart is the New Green
3 Levels of Smart Products and Technologies

A Asmart product is
-

characterized by an intelligent
sensing technology that is

Basic Sensing

environment around it. This leads
to optimal operations and
improvement in efficiency.

Mechanism increasingly being integrated with
Internet technologies, thereby

allowing the product to react to and

communicate with the changin,

I LEVEL 1 B

Basic Sensing

Mechanism + One-
way Data

Communication

Sensing
Mechanism +
Two-way Flow of
Data
Communication

LEVEL3

Image Source: Dreamstime and Connected Digital World
SOurce: Frost & SUullvan

M82C-MT FROST & SULLIVAN o
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Smart cities To Create Huge Business Opportunities With A Market
Value Of $1.5 Trillion By 2020

0, Smart City Market by Segments,! Global 2020
Smart Building
CAGR: 8.8% (2012-2020)

.0

Smart Governance and Smart

» 20,93 Education?
Smart Healthcare e
CAGR: 6.9% (2012-2020)
0 Smart Security
CAGR: 14% (2012-2020)

Smart Energy
16,65 CAGR: 19.6% (2012-2020

' 9 09
Smart Transportaﬁon
CAGR: 14.8% (2012-2020)
Smart lnfrastructure3 *

CAGR: 8.9% (2012-2020)

2Smart Education includes eLearning services for schools, universities, enterprises, and government

M82C-MT FROST & SULLIVAN T
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Celebrity-Type
Loves brands, loves the celebrity
lifestyle

Natural-Type

Intellectual, with an especially
strong interest in health &
cooking

Impulse-Type
Loves to shop, loves to pursue
trends

Economy-Type

Practical & quick to pick up on
information that saves them
money

Unconcerned-Type
Passive mothers that march to
the beat of their own drums

« Self-professed lovers of the celebrig lifestyle.

« Strong interest in, & desire to spend money on, fashion & their own
appearance.

* Quick on information & prefers easily recognisable brands.

« Strong interest in food, health & cooking.
« Value substance over outward appearance.
» Relatively highly educated with strong intellectual curiosity.

« Strong tendency to jump on trends & to make impulse buys.
* Quick on information, but tend to value volume over quality.
« Prioritises “‘enjoying the now" & lacks interest toward cost.

« Capable of enjoying cutting cost & saving money to secure a stable
lifestyle.

« Extremely sensitive & skilled at finding information that saves money.

« To find new savings, doesn't mind hopping from store to store, or from
information source to information source.

« In terms of mindset, low-key & indifferent in every respect.

« Very low motivation to consume, although not particularly cost-
conscious.

* Passive, likes to do things at her own pace when it comes to gathering
information.

_ge] Jelel e be

Source : McCann Truth about Japanese Mums 2007-2015; JapanConsuming.
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Chart 2: Proportion of mothers classifying as Impulse-Type doubles between 2007-15
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Celebrity Mama B Natural Mama M Impulse Mama
M Economy Mama B Unconcerned Mama

Source: McCann Truth about Japanese Mums 2007-2015; Various sample sizes; JapanConsuming

G 5all 50— aainall il Calagind b sl iy Sl




13} <2015 ple %33 Jeadl pddie Caeliaii] 9615 (e 28 b piSall e 208 Jla il
ORG  Jiiee (3) pudl il agle dia) yall (S Y jise s

S mana IS Ge el oY) A1 e iy Lay dBally 0 5Ss O Saall (o Blsmad) olal A8 sa g
2014 Lol oo Ul gl 8 aalai L s 5 L

118 dm)d\ Br R - t.u;.d\ ) i calagial) (& ol i) Sl




Chart 2: Leading Department Store Firms by
Operating Profit, FY2014

Op.
Profit

Margin

Rank Company HQ Location %
1 Marui Tokyo 6.9
2 Daimaru Hakata Kyushu 43
3 Hankyu Hanshin Osaka 3.8
4  Tenmaya Okayama 3.8
5 Hamaya Nagasaki 3.7
6 Isetan-Mitsukoshi Tokyo 3.7
7 Tokiwa Oita 29
8  Daimaru-Matsuzakaya Osaka 3.0
9  Daimaru Fuijii Kyoto 30
9  lzutsuya Kokura 2.8
9  Matsuya Tokyo 2.8
12 Tokiwa Oita 27
13 Daimaru Shimonoseki Yamaguchi 26
14 Maruhiro Kawagoe 2.3
15 Kochi Daimaru Shikoku 1.9

Source: Company Reports; JapanConsuming
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LEADING CITY SHOPPING CENTRES

May (YonY%)

Kanto & Nagoya Total H'hold Apparel Food
Lumine Shinjuku 2.7 23 1.7 0.6
Lumine Est 35 36 1.1 28
Shinjuku MylLord -3.1 -18 -3.7 5.7
Lumine lkebukuro 5.1 4.2 3.1 100
Shibuya Parco 222 - - -
Shibuya 109 -1.7 - - -
Atre Ebisu 1.5 16 30 03
Tama Plaza Terrace 116 125 278 76
Tamagawa Takashimaya SC 4.7 - - -
Lumine Omiya -1.8 -1.7 8.3 34
Lumine Yokohama 0.2 0.6 -2.7 -1.7
Atre Kawasaki 2.1 26 14 5.7
Shinyurigaoka OPA 3.1 20 9.1 25
Central Park, Nagoya 88 6.7 -1.1 17.5
Osaka to Kyushu

OPA Kawaramachi -7.9 -8.2 -8.3 6.1
Hankyu Sanbanchi 4.7 40 1.5 6.5
HEP Five 55 50 124
Lucua 136.1 1245 91.1 2126
Diamor Osaka 14.6 138 -89 28.7
Keihan Mall 1.3 14 6.4 08
Shinsaibashi Opa -15 -2.5 0.7 16.0
Nanba City 5.4 7.1 6.1 04
Sannomiya Opa -3.6 -3.7 -34 -13
Tennoji Mio 0.9 0.3 0.6 -0.2
Solaria Plaza 47.7 19.5 236 7408
Tenjin Core 4.0 3.7 0.6 -35

Source: Senken; JapanConsuming.

‘;jﬁul.d\ Q%ﬂ\ﬁ\ﬂ%&ﬂ;é\@j}iﬁ\ﬂ\ ﬁU-d\ Yy CJ‘WJ‘)M‘SA:\LQJ
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2016

Social Media Industry Index

MCDONALD'’S.

Of all possible places, McDonald'’s premiered its organic beef Burger McB in Germany. During
eight weeks in the fall of 2015 German patrons of the fast food chain could taste the organic beef
from local farmers. McDonald’s move is a reaction to Germans’ obsession with healthy living.

FIRSTINGERMANY

TREND 0
@43\:\;.&.@5@@\ e ‘;97\4}:1\ (;Aﬂ‘ aic | d\,};
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é
* Social media turns everybody info a potential star

* People turninto brands
* Highimpact on social followers and vice versa

[\t

~

* Groups of products or needs as retail concept
drivers

¢ Catering to immersion trend

* Creating total lifestyle experiences

* |dolized is who has impact, thus can tell a story of
achievement beyond wealth and beauty

« Shift in testimonial value

* Escape the overwhelming number of choices

* Selection by a trusted or adored source enhances
value and adds story value

* Online and offline relevance

uall e 53— aaiaall #) b Calagiu) & e Y psal)




4:20 PM

= LUXE

Q
] 320 Van Ne

MEET YOUR VALET

JESSICA

LUXE.

Valet parking is only familiar in an environment of luxury. The Startup Luxe brings valet parking to

the overcrowded streets of cities. Ordered via app, trained valets will not only park the car in one of CONCIERGE
their secure lots, they'll also wash and refill it. When customers want to leave, their car is returned

at the tap of a button.

TREND '°
Lalall Jlall ol ge ga Apaiill Cal gall pe

* Putting the customer into centre * Putting the individual into centre
* Convenience & speed as lighthouses * Brand treats that have been reserved to luxury so far

* Traditionally the most relevant tool to generate ¢ The little emotional extra added to functional service
brand loyalty

TREND | @

ALY 5 Jlsin) Aledd a dpadeill hleadldl (e
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5

* Enables personal ownership
* Richness of content is key
* Empowered by technology (VR, periscope etc.)

* Unravelled buzzword still on the rise of relevance
¢ Total brand X defines brand success

TREND' '0

OsiiSindl e slaie V) s el pall e ading Lee

Guven  Bost Sawrs  Now h Fitew fmases  Pasetecks T

Totally Wired Paperback - 6 Jun ”

Local Bookshop

§

e - P 1.3 miles away
e inostecge that he was abut 1o ose
man Time magazne cafed Tha Warol of .

* Rise of ‘human’ feeling in brand contacts
* Enabling personal contact to regain brand loyalty
¢ Feeling individually treated = ownership of

* Global mass connectivity in real-time

¢ Technology enables relevant and efficient brand
communication

* Data-enhanced creation of brand relationship experience

TREND 0

Syl A gl 408 gad Al A 3y Jaladll (e
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* Convenience through simplexified user experience * Brands eliminate obstacles

* The whole world with the touch of a button * Automated need fulfilment via new kinds of

* Choose the one that ranks first subscription

* Personalization supported by Al

(Z\.AJM\ JM\&GJ»):\LMM\FBJ;\A\M\ A e (e

: /’,/

Y e

o /

¢ :

* Brand perception and impact is filtered by * Seeking shared values with brands
preferences, needs, lifestyle

* Seeking personal story value in brand experiences

* Brand intention and purpose as decision drivers

* ‘Make the world a better place’ becomes #1 selling
point, especially with GenZ
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* Customer decisions are taken within a journeyalong  * Decisions are based on countless micro-moments of
brand contacts brand experience

* Brand stories are generated by a sequence of * Brands need to cater to intent, need and context of
touch points the moment

* Brand loyalty based on complementing brand contacts  « Brand agility beats brand strategy
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Urban Escapism TRENDHUNTER

Modern structures include quiet spaces for consumers to reflect

Implications - Consumers are seeing the widespread integration of natural interior spaces designed to facilitate moments of tranquility in chaotic urban settings. Often
designed to filter out distractions and allow one to connect with their thoughts, such spaces highlight the relationship between one's environment and overall well-being,
as well as the need to take dedicated breaks from the connected world in the pursuit of self-preservation. In addition to highlighting the modern emphasis on mental
wellness and its relationship to functional design, this progression speaks to the desire to "unplug” in a world of constant connectivity.

Garden-Shrouded Student
Residences

A Project at a Swiss University Will Have Plenty
of Greenery

Greenery and Fresh A for Travelers

e S 2L e

Waterfall Tower Developments

'Marina One' Will Have a Tiered Garden Atrium with a Giant Waterfall
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Zero-Waste Grocer TRENDHUNTER

New grocery retailers entice consumers with zero-waste business models

Implications - As vested grocery brands work to redesign business models in order to cut back on food waste, many new zero-waste retailers have begun to enter the
market. Facing less barriers to innovation, such emerging supermarket concepts succeed in offering consumers the customization they desire with an immediacy that is
difficult for established brands to deliver. In addition to highlighting the desire to support sustainable brands, this shift speaks to the evolving nature of the relationship
between retailers and consumers to include more collaboration.

Waste-Reducing ket Zero-Waste Grocery Stores
This Danish Supermarket Only Sells Expired The Fillery is a Sustainable Supermarket for the
Food Eco-Conscious

Zero Waste Markets

5 Waste-Free Grocer Concepts
Recipe-Based Grocery Stores Vancowe toasd wih Corada's F Zers Lagigh s Market Coricept Bssid on Using ik
This Store Will Allow Shoppers to Buy Recipe Kits and Ingredients Waste Grocery Store ight Amount

o — g0 e lated Examples
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"\ FIND BETTER IDEAS, FASTER

Implications - Much of modern gender education for children has been focused on ensuring that traditionally "masculine” toys and activities are available to girls in the
same way they are to boys; unfortunately, the reverse has not received the same treatment. The next frontier of inclusivity signals a wave of gender-bending and gender-
swapping that ultimately normalizes feminized expi , as well as makes it worthy of pursuit.
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Boy-Specific Dollhouses Retro-Inspired Action Figures
This Dollhou: Boys Boasts a Neutral Generation Grit by Laura Hale Encourages
Design Aesthetic Empathy & Kindness in Boys

Gender Neutral
Toy Ads

Gender-Neutral
Doll Ads

e

T — — me— b -

. . Gender-Neutral Playhouses
Gender-Inclusive Kitchen Sets Smaky's riends House'Incudes Boys in
KidKraft's Retro Kitchen Toy Targets Aspiring Young Chefs Home-Centered Imaginary Play

E— Reserved

o] | || 6 Ideas + 50 Related Examples
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. "t 1 “1 2 TrendHunter.com/id/316396
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Homegrown Beverage TRENDHUNTER

Consumers make natural ingredients a priority

Implications - As consumers move away from artificial additives, they return to familiar, all-natural ingredients in their food and beverage products. Replacing fruits with
vegetables, these beverage offerings not only allow consumers to reduce sugar; they also lend themselves well to spice, another important factor in taste as the consumer
palette continues to become more experiential. Ultimately, natural, "homespun" products become a base upon which brands can build upon.

-
Spicy Tomato Juice Blends Vegan Mason Jar Soups
This Line of Organic Vegetable Juices Now Soup Girl Soup Mixes are Made Using

a Spicy Tomato Flavor Wholesome Local Ingredients

3 U §
§ MOY
{ GINGER
3 ER
Drinkable S: Yo ts Beet-Based Sod:
Raw Food Booster Shots BRHIE (S PN EWS . TheTires Wi
The Moju Cold-Pressed Juice Shots Provide Essential Nutrients Quickly Go Drinking Organic Be
v o— g R < 5 Ideas + 49 Related Examples
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Floating Fitness Studios (UPDATE) TfE\NDH INTER

"\ FIND BETTER IDEAS, FASTER

The Nike Crystal Coliseum was a Pop-Up for Training Classes

The first Nike Women's 15k Race in Toronto, Canada was a
huge success, due in large part to the construction of the Nike
Crystal Coliseum. This special fitness studio was essentially a
floating barge that rested on top of Lake Ontario. Providing an
airy, light-filled space that provided even more of a core workout,
women were able to partake in the weekend's events even if
they weren't running the race themselves.

Part of the larger Nike Women Village, the Nike Crystal
Coliseum hosted 33 training classes over a period of four days.
With Nike Master trainers from across North America flying in,
those who were lucky enough to snag a spot were able to get in
an elite workout while also frialing the latest footwear products.

By: Meghan Young
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Q: Which of the following is closest to your view? (%)

W Traditional values mean a lot to
me, and ocught to be preserved
for generations to come.

B Traditional values are out-dated
and belong in the past. | am keen
to embrace modern values and
beliefs,

2011 2012
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